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Survey background: This infographic reflects data from an online survey conducted in
2022. Five hundred respondents — representing mostly industry analysts and startups,

plus some VCs and accelerators — shared their thoughts on analyst relations in startup
business environments. Respondents were based across the world, though primarily 
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Analysts say briefings should focus on:

better proof
points & data 

research conducted by

concentrated in North America and Europe. This
research on startups and AR activities will be

conducted on a regular basis.

Key value
analysts say they

bring startups

How startups
actually use

analysts

Analysts benefit too! More than 7 in 10 analysts (72%) say working with  

 startups is

"essential" or
"very important"

to their research.
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Startups are relevant to analysts
sooner than they think!  Analysts
value product maturity more than

company age, size or revenue.



53%
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hear from startups

at or before the
beta stage. 
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