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SAMSUNG’S AR PORTAL: 
ONE YEAR LATER



Why Samsung Launched the AR 
Portal 

ANALYST 
FIRMS

Challenge: Samsung’s AR team receives 100+ inbound inquiries per month. 
Solution: Samsung can reach analysts at scale with the Portal without having to conduct briefings 
for every new product launch or announcement.

Challenge: Samsung has 100+ analysts that we communicate with, but we want them to have 
customized information.
Solution: Samsung can control which analysts have access to the Portal and decide what pieces of 
content each analyst can view on the Portal. 

Challenge: Samsung needs to reach 100+ analysts without sending out an email to each individual 
analyst. 
Solution: Samsung can upload a new piece of content to the Portal and immediately email a 
notification to analysts once new content is added.



New! Updated Home Page



New! Manage Categories & Alerts



Not New but Still Noteworthy 



2017

87 Analysts with Access

35 Active Analysts 

One Year Later

2018

120 Analysts with Access

40 Active Analysts 



Key Learning 

After uploading a piece of 
content to the Portal, it’s 
important to use the alert 
function or proactively email the 
analysts yourself to let them 
know that new content has 
posted.

The concept of an AR Portal is still new to analysts, and they aren’t yet willing 
to be proactive in visiting the Portal. 



Room for Growth

Working with ARInsights on: 

• Analyst adoption is key to the success of the Portal; by working with other vendors to 
deploy an AR Portal this will become more natural to analysts over time. 

Working on internally at Samsung: 

• Recording webinars and video briefings to upload to the Portal for analysts to get 
virtual briefings.



QUESTIONS 



APPENDIX



Launching the Portal 

1 2 3

• Populated the Portal with 
content and 
announcements from the 
past year

• Worked with ARInsights
on design tweaks: 
Samsung Logo, Featured 
Content Section, etc.  

• Introduced the Portal to 
our analyst advisory group 
for initial feedback 

• Adjusted some items and 
made notes for future 
improvements

• Sent an email explaining 
what the Portal is to all 
analysts we engage with 

• Hosted a webinar to walk 
them through the Portal 

• Granted access and sent 
invites 
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