




Adapt



Thriving 
Through 

Relentless 
Transition

@MaribelLopez



Maribel Lopez in 2007



Maribel in 2016



Who?

• Industry analyst
• Influencer
• Strategic business advisor
• Author
• Entrepreneur
• Board of advisors member
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The modern analyst



Products

Enterprise 
Strategy & 
Research 
Council

Technology 
Vendor 
Services

Events

• Monthly Member & 
Guest Presentations

• Research Calls
• Inquiry Calls
• Syndicated Research
• Yammer Community

• Strategy Advisory
• Speaking Services
• Media & Content 

Campaigns
• Custom Research
• (New Enterprise 

Sentiment Council)

• Four Conferences 
(mobile, IoT, 
enterprise digital 
transformation)

• Panel Moderation
• Keynotes
• Customer Advisory 

Board Facilitation



Customers
Partial list of enterprise clients



Data 



Differentiation

Product

Experience

Market 
Influence
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Impact



Product

@MaribelLopez

Peer Sharing SlackYammer

Product

Experience

Market 
Influence



Campaign
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Campaign: Video & Blog



Interactive guides



•Selective
•Time 
•Understand business 
•Focus
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Insight

Influence

Income
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Important



Ideas & Insight
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Influence



Income



Strategy

Invest in hybrids/influencers

Personal Education

Customer advocacy
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Selection



Goal
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Look for 3rd party validation



The Matrix
• Classification
• Projects
• Model
• Boundaries



Relationship

•Communication 
•Connections
•Deliverables
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Evolution









Maribel Lopez
@MaribelLopez
mlopez@lopezresearch.com
forbes.com/sites/maribellopez/
www.lopezresearch.com
P. +1-415-894-5781
C.  617-872-8631
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